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The Logic behind Leading the Campus Culture of Colleges and
Universities with Socialist Core Values

Li Honggang., Song Zhenzhen
(School of Marxism, Jiangsu University, Zhenjiang 212013, China)

Abstract: The socialist core value system clarifies the value goal, orientation and criterion of
socialism with Chinese characteristics, and is the concentrated embodiment of the Chinese zeitgeist.
College campus culture is the radiation field of socialist core values. So, the construction of campus
culture in colleges and universities should be guided by socialist core values from the three
dimensions of value, theory and practice. In other words, the value goal should be set to consolidate
the guiding position of Marxism, realize the original aspirations of education, cultivate new talents
who can shoulder the great responsibility of national rejuvenation, and realize men’s free and
comprehensive development, an analytical framework of “whom, how and for whom to train” should
be established, and the leading role of socialist core values should be brought into play in the
adherence to the mainstream ideology of campus culture, the selection of subjects, the construction
of systems, and the creation of activities, so as to improve the overall effectiveness of practice.

Key words: socialist core values; college campus culture; trend-setter; ideological and

political education; logic; campus network culture

( 11 )

Encouraging and Suppression: the Way out of
the Gray Zone of Network Ideological Public Opinion

Yue Aiwu, Duan Hongmin
(School of Marxism, Nanjing University of Information Science and Technology, Nanjing 210044, China)

Abstract: The rapid development of network information technology and the popularization of
mobile intelligent terminals have not only brought about profound changes in the style of production
and life and the social relationship structure, but also led to the in-depth adjustment of the network
ideology and public opinion ecology. The Internet has become the main battlefield and the forefront
of the ideological and public opinion struggle. Due to the centralized mapping of many contradictions
in the network space during the social transformation period, the cognitive bias of the network
subjects, the diverse interests of the network subjects, the inadequate managementsystem of
network and many other incentives, the gray zones of the network continue to exist and grow. To
uproot the problem, we must encourage creation first, and then consolidate and expand the red
zones, and set a benchmark for the gray zones; for the black zones, we must crack them down so as
tothreaten and squeeze the gray zones. So, we encourage as well as suppress the development of the
gray zones to guide their transformation into red ones.

Key words: network public opinion; “red zone”; “black zone”; “gray zone”; ecology of

network public opinion; network governance



